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Proven Market Leader in Data Quality

Recognized as a leading provider of data quality, data
Integration and MDM solutions

Support key enterprise Initiatives around Data Governance,
Compliance, Risk Management and MDM

Over 1000 customers worldwide

Offices throughout the US, the UK, France and Germany
Founded in 1997

Acquired by SAS in 2000
Operates as a wholly-owned subsidiary



Gartner: Data Quality Magic Quadrant 2008

Figure 1. Magic Quadrant for Data Quality Tools
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Yphise: Master Data Quality 2008

DataFlux gMDM

1. LIMITING THE TIME AND COSTS TO
ACCESS AND MAMAGE MASTER DATA

4 AUTOMATING THE DATA PUBLISHIMG
TO IMPROVE LS. DATA QUALITY

2. OPTIMIZING THE DATA QUALITY

3. CHECKING AND OPTIMIZING THE
CONSISTENCY AND ACCURACY OF DATA
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Source: Yphise 1SO 9001:2000-Certified Independent Assessment of Software Products
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Industry Recognition
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http://www.intelligententerprise.com/;jsessionid=FVVGSZ4OWEFHMQSNDLOSKHSCJUNN2JVN
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Data Governance Maturity Model
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Master Data Management Product Roadmap

Data Quality Integrétion Platform

AData Profiling AData Quality ~ AData Monitoring AMetadata Discovery
AData Standardization AData Enrichment AData Integration
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The Data Quality Integration Platform



